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REFERENCES IN TEXT

The Plant Variety Protection Act, referred to in text,
is Pub. L. 91-577, Dec. 24, 1970, 84 Stat. 1542, as amended,
which is classified principally to chapter 57 (§2321 et
seq.) of this title. For complete classification of this
Act to the Code, see Short Title note set out under sec-
tion 2321 of this title and Tables.

AMENDMENTS

1981—Pub. L. 97-98 substituted ‘‘sell or offer for sale
or advertise, by variety name, seed’”’ for ‘‘sell by vari-
ety name seed’”, ‘‘certifying agency, when’ for ‘‘cer-
tifying agency when’’, and ‘‘owners of the variety’ for
“‘owner of the variety”’.

EFFECTIVE DATE OF 1981 AMENDMENT

Amendment by Pub. L. 97-98 effective Dec. 22, 1981,
see section 1801 of Pub. L. 97-98, set out as an Effective
Date note under section 4301 of this title.

EFFECTIVE DATE

Section effective Dec. 24, 1970, see section 141 of Pub.
L. 91-577, set out as a note under section 2321 of this
title.

CHAPTER 38—DISTRIBUTION AND
MARKETING OF AGRICULTURAL PRODUCTS

SUBCHAPTER I—GENERAL PROVISIONS

Sec.

1621. Congressional declaration of purpose; use of
existing facilities; cooperation with States.

Duties of Secretary relating to agricultural
products.

(a) Determination of methods of process-
ing, packaging, marketing, etc.;
publication of results.

(b) Determination of costs.

(c) Improvement of standards of quality,
condition, etc.; standard of quality
for ice cream.

(d) Elimination of artificial barriers to
free movement.

(e) Development of new markets.

(f) Increasing consumer education.

(g) Collection and dissemination of mar-
keting information.

(h) Inspection and certification of prod-
ucts in interstate commerce; credit
and future availability of funds; in-
vestment; certificates as evidence;
penalties.

(i) Development of facilities for assem-

bling, processing, transporting, etc.

Improvement of transportation facili-
ties and rates.

(k) Collection and dissemination of mar-
keting statistics.

() Development of procurement stand-
ards and specifications.

(m) Promotion of research for handling,
storing, preserving, etc.

(n) General research, services, and activi-
ties.

Authority to assist farmers and elevator op-
erators.

Authorization of appropriations; allotments
to States.

Minimum sum for contracting.

Cooperation with Government and State
agencies, private research organizations,
etc.; rules and regulations.

Transfer and consolidation of functions, pow-
ers, bureaus, etc.

Definitions.

Appointment of personnel; compensation; em-
ployment of specialists.

Repealed.

1622.

¢

=

1622a.

1623.

1623a.

1624.

1625.

1626.
1627.

1628.
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1629. Establishment of committees to assist in re-
search and service programs.

1630. Omitted.

1631. Protection for purchasers of farm products.

(a) Congressional findings.

(b) Declaration of purpose.

(c) Definitions.

(d) Purchases free of security interest.

(e) Purchases subject to security inter-
est.

(f) Law governing ‘‘receipt”.

(g) Commission merchants or selling
agents: sales free of or subject to se-
curity interest; law governing ‘‘re-
ceipt”.

(h) Security agreements; identity lists;
notice of identity or accounting for
proceeds; violations.

(i) Regulations.

(j) Effective date.

1632. Market expansion research.

SUBCHAPTER II—LIVESTOCK MANDATORY
REPORTING

PART A—PURPOSE; DEFINITIONS

1635.
1635a.

Purpose.
Definitions.

PART B—CATTLE REPORTING

1635d.
1635e.

Definitions.
Mandatory reporting for live cattle.

(a) Establishment.

(b) General reporting provisions applica-

ble to packers and the Secretary.

(c) Daily reporting.

(d) Weekly reporting.

(e) Regional reporting of cattle types.
Mandatory pacKker reporting of boxed beef

sales.
(a) Daily reporting.
(b) Publication.

1635f.

PART C—SWINE REPORTING

16351.
1635j.

Definitions.
Mandatory reporting for swine.
(a) Establishment.
(b) General reporting provisions applica-
ble to packers and the Secretary.
(c) Daily reporting.
(d) Weekly noncarcass merit premium re-
port.

PART D—LAMB REPORTING

1635m. Mandatory reporting for lambs.
(a) Establishment.

(b) Notice and comment.

PART E—ADMINISTRATION

1636. General provisions.
(a) Confidentiality.
(b) Disclosure by Federal Government
employees.
(c) Reporting by packers.
(d) Regional reporting and aggregation.
(e) Adjustments.
(f) Verification.
(g) Electronic reporting and publishing.
(h) Reporting of activities on weekends
and holidays.
(i) Effect on other laws.
Unlawful acts.
Enforcement.
(a) Civil penalty.
(b) Cease and desist.
(c) Notice and hearing.
(d) Finality and judicial review.
(e) Enforcement.

1636a.
1636b.
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(f) Injunction or restraining order.
(g) Failure to obey orders.
Fees.
Recordkeeping.
(a) In general.
(b) Limitations.
(c) Purchases of cattle or swine.
Voluntary reporting.
Publication of information on retail purchase
prices for representative meat products.
(a) In general.
(b) Information.
(c) Meat Price Spreads Report.
(d) Information collection.
(e) Administration.
Suspension authority regarding specific
terms of price reporting requirements.
(a) In general.
(b) Suspension procedure.
1636h. Federal preemption.

SUBCHAPTER III-DAIRY PRODUCT MANDATORY

1636¢.
1636d.

1636e.
1636f.

1636g.

REPORTING
1637. Purpose.
1637a. Definitions.
1637Db. Mandatory reporting for dairy products.

(a) Establishment.

(b) Requirements.

(¢) Administration.

(d) Authorization of appropriations.

CHAPTER REFERRED TO IN OTHER SECTIONS

This chapter is referred to in sections 198b, 1623a, 6104
of this title; title 21 section 1033.

SUBCHAPTER I—GENERAL PROVISIONS

§1621. Congressional declaration of purpose; use
of existing facilities; cooperation with States

The Congress declares that a sound, efficient,
and privately operated system for distributing
and marketing agricultural products is essential
to a prosperous agriculture and is indispensable
to the maintenance of full employment and to
the welfare, prosperity, and health of the Na-
tion. It is further declared to be the policy of
Congress to promote through research, study,
experimentation, and through cooperation
among Federal and State agencies, farm organi-
zations, and private industry a scientific ap-
proach to the problems of marketing, transpor-
tation, and distribution of agricultural products
similar to the scientific methods which have
been utilized so successfully during the past
eighty-four years in connection with the produc-
tion of agricultural products so that such prod-
ucts capable of being produced in abundance
may be marketed in an orderly manner and effi-
ciently distributed. In order to attain these ob-
jectives, it is the intent of Congress to provide
for (1) continuous research to improve the mar-
keting, handling, storage, processing, transpor-
tation, and distribution of agricultural prod-
ucts; (2) cooperation among Federal and State
agencies, producers, industry organizations, and
others in the development and effectuation of
research and marketing programs to improve
the distribution processes; (3) an integrated ad-
ministration of all laws enacted by Congress to
aid the distribution of agricultural products
through research, market aids and services, and
regulatory activities, to the end that marketing
methods and facilities may be improved, that
distribution costs may be reduced and the price
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spread between the producer and consumer may
be narrowed, that dietary and nutritional stand-
ards may be improved, that new and wider mar-
kets for American agricultural products may be
developed, both in the United States and in
other countries, with a view to making it pos-
sible for the full production of American farms
to be disposed of usefully, economically, profit-
ably, and in an orderly manner. In effectuating
the purposes of this chapter, maximum use shall
be made of existing research facilities owned or
controlled by the Federal Government or by
State agricultural experiment stations and of
the facilities of the Federal and State extension
services. To the maximum extent practicable
marketing research work done under this chap-
ter in cooperation with the States shall be done
in cooperation with the State agricultural
experiment stations; marketing educational and
demonstrational work done under this chapter
in cooperation with the States shall be done in
cooperation with the State agricultural exten-
sion service; market information, inspection,
regulatory work and other marketing service
done under this chapter in cooperation with the
State agencies shall be done in cooperation with
the State departments of agriculture, and State
bureaus and departments of markets.

(Aug. 14, 1946, ch. 966, title II, §202, 60 Stat. 1087.)
SHORT TITLE OF 2000 AMENDMENT

Pub. L. 106-532, §1, Nov. 22, 2000, 114 Stat. 2541, pro-
vided that: ‘““This Act [enacting subchapter III of this
chapter] may be cited as the ‘Dairy Market Enhance-
ment Act of 2000°.”

SHORT TITLE

Section 201 of title II of act Aug. 14, 1946, provided
that: ““This title [enacting this chapter] may be cited
as the ‘Agricultural Marketing Act of 1946°.”

TRANSFER OF FUNCTIONS

Functions of all officers, agencies, and employees of
Department of Agriculture transferred, with certain ex-
ceptions, to Secretary of Agriculture by 1953 Reorg.
Plan No. 2, §1, eff. June 4, 1953, 18 F.R. 3219, 67 Stat. 633,
set out as a note under section 2201 of this title.

VALUE-ADDED AGRICULTURAL PRODUCT MARKET
DEVELOPMENT GRANTS

Pub. L. 106-224, title II, §231, June 20, 2000, 114 Stat.
409, provided that:
‘“‘(a) GRANT PROGRAM.—

(1) ESTABLISHMENT AND PURPOSES.—Of the amount
made available under section 261(a)(2) [114 Stat. 427],
$15,000,000 shall be used by the Secretary to award
competitive grants to eligible independent producers
(as determined by the Secretary) of value-added agri-
cultural commodities and products of agricultural
commodities to assist an eligible producer—

“‘(A) to develop a business plan for viable market-
ing opportunities for a value-added agricultural
commodity or product of an agricultural commod-
ity; or

‘“(B) to develop strategies for the ventures that
are intended to create marketing opportunities for
the producers.

‘“(2) AMOUNT OF GRANT.—The total amount provided
under this subsection to a grant recipient may not
exceed $500,000.

‘“(3) PRODUCER STRATEGIES.—A producer that re-
ceives a grant under paragraph (1) shall use the
grant—

““(A) to develop a business plan or perform a fea-
sibility study to establish a viable marketing op-
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